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Coming Attractions

Volume 31, no. 1: 

Melissa M. Valle reflects on the Carnival practice of blackface on Colombia’s 
Caribbean Coast; Dave Tell considers the politics of height, gender, and mea-
surement; Alana Lentin explores the role of “white analytics” following the 2015 
attacks on the French magazine Charlie Hebdo; Matthew Canfield traces the con-
struction and contestation of the “Super Banana”; Maria Sonevytsky attends to 
the aural public sphere of Crimean microtransit; Isabel Huacuja Alonso tunes in 
to independent India’s “sound standards”; Christian Sorace examines the confes-
sions of Chinese Communist Party cadres; and Karen Ann Faulk investigates the 
nature of truth-making in the post-truth era in Argentina.



Call for Contributions

Public Culture aims to publish original research of the highest caliber, and we 
welcome your submissions. We value strong writing, clear argumentation, imagi-
native theory, and an engaging prose style. Public Culture reaches an audience 
that transcends scholarly disciplines and extends beyond the academy. We seek 
work that persuades through evidence, logic, and analysis and that presumes no 
shared theoretical proclivities, political values, or specialized vocabularies.

Brief opinion- oriented pieces (of 500 – 3,000 words) run at the front of each 
issue in the Forum section. Full- length articles (of 6,000 – 9,000 words) based on 
original research are at the core. We also feature in- depth discussions with lead-
ing contemporary thinkers. Typically, we are familiar only with scholarly labor’s 
final results, published books and articles, or occasional lectures. The interviews 
we publish call attention to the backstage of intellectual practice. In addition to 
original research essays, opinion pieces, and conversations, Public Culture wel-
comes translations of previously published, groundbreaking essays. 

Our sister publication, Public Books (www.publicbooks.org), welcomes pro-
posals for review essays about books (fiction or nonfiction), films, exhibitions, 
or plays, as well as profiles of intellectuals or literary scenes, visual essays, and 
multimedia work. Authors interested in submitting to Public Books should send 
proposals of 500 words or fewer to editorial@publicbooks.org.

Public Culture, 20 Cooper Square, Suite 517, New York, NY 10003; phone: 212-998-7866; 
fax: 212-998-8468; e-mail: info@publicculture.org; Web: www.publicculture.org.
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